
 MARKETING PLAN

Prepared on 

	Company Introduction 


	Products and Services  


	Market Analysis


Market Analysis: Industry Size and Growth
Market Analysis: Industry Trends
	Target Market 


	Competitive Analysis 


Competitive Analysis: The Competition 
Competitive Analysis: Barriers to Entry
Competitive Analysis: SWOT Analysis
Strengths: 

Weaknesses: 

Opportunities: 

Threats: 
	Sales and Marketing Strategy


	Pricing Strategy


	Sales Forecast


	Sales and Marketing Budget 


	Revenue Goals 


Short Term Revenue Goals

Long Term Revenue Goals 
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